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Dealing With a Recession

} Problem:90%o0f t he nati onds s ngadriighe& e
worl dds best ateevntesnatltoensmrket & kil foyalty.

; Problem: Mai n Street communities, Bugh
Llocab campaigns, but with no real s

enable for their merchants , other than by placing ads somewhere.

} Solution: Encour age é&andactiankconiBingynerthantsa |
behind a powerful online marketplace, and enabling them with individual
e-commerce sites to build patronage & loyalty.

B Each merchant able to conducbmprehensive e&éommerce
Including product sales, service scheduling, loyalty rewards, coupon
marketing, customer ratings & comments.

B Service businesses now able participate adding 24/7 convenience.
B Perfect time to act isow, when things are slow.

tallee.con



Solution:
Community ‘Buy Local’ Marketplace

1 A unifiedMain Street portal into a local, online
shopping experience for community merchants.

(@)

BFunctions as a t
yet each merchant has their own
online storefrontenabling
transactions from both local -
consumers, and from anywhere els |

B Each merchant hasdependent
Inventory, loyalty campaigns,
crosssell coupons & customer data
and can link their online & other ad:
to actual transactions.




